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The Business of Equality

Cristina Chen-Oster's 13-year battle with Goldman Sachs just got real
Think age discrimination dominates U.S. tech? You should see China
Laws can promote it, but true gender equality is a long way off

The Harvard undergrad trying to diversify Wall Street

Designing an open office employees actually like

White auys tend to fund white guys. But if a robot called the shots...
Game Changer: Tina Tchen of the Time's Up Legal Defense Fund
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CORRECTION

"An Ever-Expandine Never-Ending, Time-Sucking Rabbit Hole of a Problem That Starts With
YouTube" (Features, April 30) suggested that a company blog post told readers YouTube planned
to appaint 10,000 moderators, Theipost made clear that the total included moderators for Google.
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